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Justifying InfusionCon 2012 Attendance
To help you justify attending InfusionCon 2012 and prove its value to your organization, we’ve put together this handy 
email you can customize as needed and send to your boss, supervisor or business owner.

[Supervisor Name],

I’d like to attend InfusionCon 2012, Infusionsoft’s annual user conference, April 2-4 in Phoenix. The conference 
offers a great opportunity for me to learn about marketing best practices, innovations and ideas from some of 
the nation’s best marketing minds, in addition to Infusionsoft app training.

InfusionCon 2012 is specifically geared around creating tremendous value for small business Infusionsoft users 
like us. There are a number of keynote and breakout sessions that will offer content I can implement in our 
business to create more efficiencies, save time and build better connections with our customers. Specifically, 
there will be sessions that can help me with:

 • [project or initiative]

 • [project or initiative]

 • [project or initiative]

It will also be a great opportunity to network with other small businesses and learn from their successes. 

Regarding cost, the conference is one of the most affordable events around. Here’s an estimated cost 
breakdown for the trip:

 Registration Fee (Early Bird):   $195/$225/$275 

 Airfare:       $XXX

 Transportation (Taxi from airport to hotel):  $50-60 

 Hotel (3 nights at $199):    $597 (+ taxes & fees)

 Estimated Total:     $X,XXX

The potential ROI for attending this conference is huge. Not only will I learn how to successfully implement the 
latest Infusionsoft features, I’ll also learn more effective ways of incorporating things like social media, content 
generation, copywriting and more, which will result in bigger gains for our company.

I will submit a post-conference summary that will include major takeaways, tips and recommendations for 
additional Infusionsoft features and marketing strategies we should consider using. Additionally, I can share 
relevant information with key personnel in marketing, sales and the executive team. 

Thank you for considering this request. I look forward to your reply.

Regards,

[Your Name]
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